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Introduction
The worst wedding to ever exist is one that quite literally was the #bestdayever, in that, no other day of that couple’s life was better.
I’m totally onboard with the idea of the wedding being the best day so far.
But the most true version of a “best day ever” is that it’s their best wedding ever, and the wedding actually played second fiddle to the marriage ceremony.
I, with all of my heart, mind, body, and soul strongly believe that the marriage ceremony can be, and should be, the best part of any wedding or elopement. I would go so far as to say that the rest of the wedding, from hair and makeup, to the reception, and everything in between is actually a response to the ceremony.
That’s why I’m passionate about celebrancy, the art of being a celebrant - or in some cultures or countries, an officiant.
Becoming a great and successful celebrant is not hard, in that you simply need to follow these six steps in their fullness, to the most of your ability, for the rest of your days, and although you won’t see early success, you will see success when you become known for your fervent, passionate, desire to see your couples also get married in a simple, significant, meaningful way.
Social media, marketing, advertising, trends and strategies all change as often as the weather does.
But excellence and passion are forever.
1. Listen
Listen not only to what your couples say, but to how they feel.
Notice the way they soften when they feel safe with you, the way they light up when they feel seen.
Build a business that helps people feel heard, encouraged, loved, and genuinely celebrated.
The quickest way to listen today is to just read and reply to all the emails in your inbox.
Record your ceremonies and listen to them. Do this until you stop cringing at your own voice and are instead proud of it.
2. Ignore
Ignore most “six-figure” business hacks, wedding industry formulas, people online selling a course, and what everyone else is publishing on their well-curated feed. They don’t know you, your story, or your couples.
Let your values, not the noise, set your strategy.
Not some idiot who wrote a PDF and called it a book.
Ignore people that don’t chose you as their celebrant. They’re not your people. The ones who choose you are.

Ignore your competitors or industry colleagues, they’re fighting a different fight to you, with different products, values, goals, and stories.
3. Automate
Automate the work that matters but doesn’t need you.
Let systems and software handle reminders, invoices, scheduling, and follow-ups, so your time and heart are free for the human parts only you can do remarkably.
Treat AI like a forklift and you work in a warehouse. Use it to do heavy lifting only.
4. Labour
Labour over the things that truly matter to your couples.
Sweat over the words you deliver and speak in your ceremonies, not just those that you write.
Show up, stay present, and care longer and harder than most people think is reasonable.
Excellence compounds; so does care.
Be remarkable (able to be remarked upon) in your presence in the ceremony.
5. Honour
Honour tradition as a story we tell ourselves — “people like us do things like this” — not as a weapon to shame people with different beliefs, cultures, or values.
Hold old rituals lightly, and hold humans kindly.
Stand between the couple, not off to the side like you’re delivering a speech, but between them like the three of you are creating something together.
If you read from a script, read from it like it’s the most important thing you’ll say this year, with the passion the fragile moment deserves.
If you don’t read from a script, practise, practise, practise.
Finally, honour the work you do and the value you bring to your couples and their ceremony and let your fee accurately represent that immense amount of effort and value.
6. Use
Use every tool and bit of tech that helps you love your couples better.
Build a smooth, clear onboarding process, a customer journey.
Easy and modern booking and payment processes.
Calm, simple forms.
Let the machines carry the friction so you can carry the spirit.
Start with a good portable speaker on a stand facing the crowd, and continue with an expensive wireless microphone.
That's it
Any self-respecting person writing or reading a book promising a six figure income for a business is 

- making a promise they can’t keep;
- holding a hope beyond their reality;
- not as impressive as they were a few years earlier simply because inflation and the cost of living makes a six-figure salary almost a necessity to provide for a family today - not an impressive income that would impress people at a party.
 
I need to address the elephant in the room that a book of this size barely identifies as a pamphlet.

However, I make no apologies for the lacklustre size. Any further tips or advice would risk expiring by the time you read this.

When I started as a celebrant the certification to become one differed greatly from today, as did the methods and platforms you would engage on to reach an audience. Taxation, accounting, business process, and technology have all changed greatly in my sixteen years of saying nice things into microphones.

Today, to win at marketing you need to master performance max advertising, SEO, AI, GEO, schema, FAQs, backlinks, all whilst basically making your own TV show style content that needs to stand beside the most famous and the most well-resourced creators in the world.

God knows what tomorrow will bring, I do not, but I do know for sure that listening well, ignoring more, automating the right things, labouring over the important things, honour, and using what’s been placed in your hands, will always lead to remarkable results.
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OEBPS/image/image-0-0.jpg
ymﬂ,mw%‘a/? MWFWW

SIX
FIGURE

WEDDING CELEBRANT

IPPLY  BY JOSH WITHERS






OEBPS/image/image-0-1.jpg





OEBPS/OEBPS/cover.jpg
g A e o
SIX
FIGURE

WEDDING CELEBRANT






OEBPS/nav.xhtml

        
            Table of Contents


            
                		
                    Title Page
                


                		
                    Copyright
                


                		
                    Dedication
                


                		
                    Contents
                


                		
                    Introduction
                


                		
                    1. Listen
                


                		
                    2. Ignore
                


                		
                    3. Automate
                


                		
                    4. Labour
                


                		
                    5. Honour
                


                		
                    6. Use
                


                		
                    That's it
                


                		
                    About The Author
                


            


        
        
            Guide


            
                		
                    Contents
                


            


        
    

